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cally selects correct lens 
opening! //2.8 Ektanar 
Lens. $84.50 

















New Brownie Starmatic Camera $34.50 





New automatic features make Kodak cameras 
more desirable gifts than ever! 


A most effective way to say “Well Done!” A 
Kodak camera like this new Brownie Starmatic 
Camera makes an exciting and worthwhile gift for all 
your employee award programs. It has a built-in 
exposure meter that measures the light and auto- 
matically selects correct lens opening. Just aim and 
shoot—the Starmatic does the rest! 

Thrilling to receive, a gift like this will be appreci- 
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NEW Kodak Automatic 


Camera automati- 





NEW 8mm Brownie Auto- 
matic Movie Camera, f/2.3, 
automatically sets itself for 
any light. Amazingly low 
priced at only $74.50 


They’ re automatic . . . take or show 
pictures virtually by themselves! 


EASTMAN KODAK 
COMPANY 


Rochester 4, N.Y. 


Name 





NEW 8mm Kodak Cine Auto- 
matic Turret Camera, f/1.9, 
automatically adjusts to any 
Takes 
angle, telephoto scenes. $124.50 


light. 


ated through the years by your employees! A Kodak 
camera or outfit makes a truly unique award— 
nothing else brings so much family fun, builds so 
much goodwill for your company! 

Prizes, gifts, or awards—there’s the right ‘“‘most- 
wanted” value for your program in Kodak’s full line 
from $4.25 to $850. Mail coupon today for details. 
Prices are list and subject to change without notice. 

**hodak” and “‘ Brownie” are trademarks 
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ee 
NEW Kodak Cavalcade 520 Pro- 
jector changes color slides by itself! 
Has 500-watt illumination, //3.5 
lens. Gives sharp, bright screen 
images. $124.50 


regular, wide- 


EASTMAN KODAK COMPANY, Premium Sales Office 
Rochester 4, N.Y. 

Gentlemen: Please send me more details on Kodak 
products for employee gift and award programs. 245-7 
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GET THESE 


BOOKLETS 


AT YOUR SPORTING 
GOODS STORE 


HOW TO IMPROVE 
YOUR SPORT 
SERIES 


Here are the best instruction books available on twenty 
popular sports. Each one designed and written by out- 
standing experts in each sport — such as “‘Phog”’ Allen 
on basketball, Ned Day on bowling, Ken Davidson on 
badminton, etc. Each booklet contains step-by-step 
picture demonstrations and tips on how to improve 
form and skill. Hundreds of actual photographs. 





TWENTY POPULAR — 


‘SPORTS 


APPARATUS ACTIVITIES 
For boys and men. Expert tech- 
niques for all apparatus events. 


ARCHERY 

Tips on shooting, scoring, rules, 
BADMINTON 

Covers grip, swing, all strokes, 
BASEBALL 

Perfect manual for kid leagues. 
BASKETBALL 

Offense, defense, and shooting tips. 
BOWLING 

Over 300 bowling tips by Ned Day. 
COMPETITIVE SWIMMING 


Teaches how to improve skill in 
competitive swimming. 
DIVING 


An informative diving manual by 
Bruce Harlan, Ohio State diving 
champion. 

GOLF 
The LAST WORD on grip, swing, 
and stance, 

GYMNASTICS 
For girls and women. Demonstrates 
balance beam, parallel bars, free 
exercise and vaulting. 


LIFESAVING 
Shows how to practice good water 
and boat safety, rescue methods 
and artificial respiration. 
SOFTBALL 
Emphasizes fielding and pitching 
tips. 
SWIMMING 
Fundamental techniques of swim- 
ming. Tells how to enjoy water, 
overcome fear. 
TENNIS 
Will improve tennis play immedi- 
ately. 
TRACK AND FIELD 
Dashes, jumps, relays, etc. 
TRAMPOLINING 
Introduction, beginning, stunts and 
advanced stunts. 
TUMBLING 
Outlines basic skills of a growing 
sport. 
TUMBLING—Advanced 
Explains singles and doubles tum- 
bling, balancing and free exercise. 
VOLLEYBALL 
Tips on service, drives, spiking, etc. 
WRESTLING 
Shows basic holds and counter 
movements. 


¢ GET THESE BOOKLETS AT YOUR 
LOCAL SPORTING GOODS STORE 


EACH 


or write to 


The Athletic Institute 


209 S. State Street Chicago 4, Illinois 


cI nstitie 


A NON-PROFIT ORGANIZATION DEVOTED TO THE ADVANCEMENT 
OF ATHLETICS, RECREATION AND PHYSICAL EDUCATION 
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TOP MANAGEMENT SPEAKS: 


What is the proper sense of values, and what 
should the proper balance be between work, 


recreation and service to others? 


RECREATION SHOULD 
BE CONSTRUCTIVE 
AND HELPFUL, 

BOTH TO THE PERSON 
AND TO SOCIETY 
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The American ideas of living often present a peculiar 
paradox. On the one hand, we sit amidst great abundance 
within the jungle of bigness, mass production, speed, heavy 
pressure, wonder drugs, hydrogen bombs, and with a free. 
dom that surpasses that of any other country in the world, 
On the other hand, we live in quiet desperation with in 
security and fright, and we seek desperately for peace of 
mind, peace of heart, peace of soul, and security. 

We are not sure what we expect of the world, nor are 
we sure of what the world expects of us. We do not like to 
take the risks of life, but we do want to participate in the 
rewards of life. We own a share of our country but we 
shrink from the responsibility of protecting that share. The 
important questions we should face are: What is this life 
all about: What are the proper sense of values and what 
should the proper balance be between work, recreation of 
of mind, recreation of body, and service to others? 

Our leisure time is normally taken up by spiritual, edu- 
cational, and recreational activities. It is important that 
recreational activities be of a kind that are constructive 
and helpful not only to the person but to society. 

It is said that in America we work hard and we play 
hard. Perhaps we have more time for play than do the 
people of other countries. Proper recreational activities 
form constructive and helpful means of play. They afford a 
healthy outlet for pent-up energies and make our lives more 
interesting by sprinkling them with humor and laughter— 
by calling the umpire a “bum,” or cheering a favorite on 
in a friendly and competitive way. 

The Miller Brewing Company is known nationally for its 
support of recreational activities. Countless millions of 
people have spent many hours of their leisure time watch: 
ing or listening to our broadcasts of sporting events in all 
fields. So also, many millions of leisure hours have been f 


spent in watching or listening to an enjoyable theatrical f 


performance or a concert to which we have lent support. 
We are also recognized for the active participation o! 
our employes in recreational activities which we have 


sponsored. We now have an employe-administered Miller} 


Activities Club that affords a broad program of sporting. 
cultural, educational, and social activities for all of ou 
employes. 

Our participation has cost time and money. Both are 
well spent, for the viewing public and the participating 
employes have been afforded the means of spending their 


leisure time in a constructive manner—helpful to them} 








selves and to society. 


The paradox of which we spoke becomes less confusing f 
Somehow, in enjoying these activities, life becomes mor§ 
: 


secure, 


Norman R. Klug 


Presiden'f 
Miller Brewing Company 
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@ IN AUGUST R/M 
BOWLING PREVIEW 


Publisher. DON L.NEER = For greater participation and more 
Editor HOYT A. MATHEWS enjoyment, now is the time to start 

ears . planning for the bowling season just 
Associate Editor PAULINE LIPSKY ahead. August R/M will include fea- 


tures on special activities, factors to 
Circulation Manager DOROTHY B. MORRISON = consider in selecting a bowling center 
and services available to industrial 
leagues from the national bowling 
organizations. 





JULY COVER—NIRA President-elect FMPLOYEES GO FOR “GO” 


Here’s a rundown on a little known, 
; but ancient game, “Go,” considered 
Minnesota Mining & Manufacturing by many to be superior to chess. 


Co., St. Paul, Minn. Cover design by SOFTBALL TOURNAMENTS 

Leo Rotelli. Cover and conference R/M previews the dates, times and 
photos on pages 6-12 by Stanlee places for the 1959 ASA fast and 
Photo Service, Philadelphia, Pa. slow pitch softball tournaments. 


John H. Leslie, recreation director, 
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To listen, learn, discuss and instruct, industrial 
recreation leaders gathered in Philadelphia, May 24-27, 


for the National Industrial Recreation Association’s 


18th annual 


CONFERENCE 
and 


EXHIBIT 


In four days, recreation directors representing roughly two million employees 
in U.S. and Canadian Industry went through a compact program which treated 
almost every aspect of their specialty. Indeed, even those portions of NIRA’s 
18th annual Conference and Exhibit which were meant as entertainment or a 
change of pace from regular procedure held, in themselves, a special message 
for all delegates. 

“How to Achieve Professional Standing” was covered by a well-qualified 
speaker. “Ideas for Plant-wide Projects” were given in a panel session by recrea- 
tton experts. But practical experiences in “conducting a banquet,” “staging a 
group tour” or planning entertainment” were available during the extra- 
curricular events of the conference and provided equally valuable tips for all 
recreation directors in attendance. 
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PANEL SESSIONS 


Concentrating on specialized prob. 
lem areas and the latest trends and 
ideas in industrial recreation, 14 panel 
sessions provided a wealth of useful in. 
formation for recreation programming, 

In all, 78 recreation specialists par. 
ticipated as panel members, coniribut- 
ing their knowledge on subjects rang. 
ing from industrial golf courses to 
handicraft programs. 

Others subjects included safety, cos 
cutting and tournaments. 

Topics of the panel sessions indi. 
cated the growth and broadening of 
the industrial recreation function. Not 
too many years ago, a panel on “Pre. 
paring the Employee for Retirement” 
would not have seemed appropriate, Yet 
today, many recreation directors feel 
it is an area in which they can make 
their most significant contribution. 

In preparing his presentation for this 
year’s retirement panel, Larry Deal of 
Inland Manufacturing Division, Day- 
ton, Ohio, surveyed 500 local retirees. 
To the question, “If you believe em- 
ployers should advise employees re: 
garding plans for the years following 
retirement, in what areas do you be- 
lieve this should be done?” over 50 


KEY SPEAKERS —— 


“Employee recreation is now firmly 
established on the basis of hard-headed 
business judgment as an essential cor- 
porate function,” Robert G. Dunlop, 
president of Sun Oil Company, told 
NIRA conference delegates. 

Speaking during the banquet at the 
Sun Recreation Center after delegates 
had toured Sun Oil’s recreation facili- 
ties at Marcus Hook, Pa., Dunlop em- 
phasized that people are the most es 
sential components of any business 
enterprise and pointed out that “their 
productivity is directly related to their 
health, happiness and ability to work 
together in an atmosphere of coopera 
tion and harmony.” 

Other key conference speakers noted 
the rising status of industrial recrea- 
tion and offered many useful sugges 
tions for improving this standing. 

In a remarkably well received 





speech, James Q. du Pont, adminis 
trative assistant, E. I. 
Nemours & Co., listed ten simple rules 
for success which work the same for 
small as well as large businesses and 
can be applied to personal relations 
The core of the “Pattern for Success, 


du Pont def 
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develop new methods and ideas for recreation programming 


per cent of the answers concerned 
recreation, including travel, hobbies 
and other programs to keep retirees 
busy. 

In another area, fund drives, con- 
sidered by some to be a border-line 
recreation function, Oskar Frowein, 
Republic Aviation, Farmingdale, L. I., 
said, “The conduct of fund drives by 
a recreation department is not as far- 
fetched as it might seem to be on first 
thought. | am told that more and more 
companies are coming around to the 
belief that the recreation department, 
living as it on more intimate 
terms with all employees than any 
other single department—and thereby 
earning the respect of all employees 
(if it is a good recreation department) 
—is a department well equipped to 
operate fund drives.” 

The panel sessions, running con- 
currently in sets of four, contributed a 
total of more than 21 hours of spe- 
cialized study. Had they not been run 
concurrently, panel subjects would have 
been cut from 14 to four, covering 
only six hours. Complete panel sum- 
maries will be published in the Decem- 


ber, Annual issue of R/M. 


does 


note rapid growth and maturity of industrial recreation 


said du Pont, is to “try to treat people 
right.” 

Robert W. Crawford, commissioner 
of recreation, Philadelphia, delivered 
a thought-provoking talk on “How to 
Achieve Professional Standing.” Trac- 


| ing the development of the recreation 


movement, Crawford developed criteria 


| for professionalism. 


A better understanding of the rules 


charter group air travel was the 
by J. W. Rosenthal, chief, Carrier Re- 
lations Division, CAB. 

Noting that charter air travel is 
a basically new concept which has be- 
come popular only in the last few 
years, Rosenthal stated that there are 
still problems which must be worked 
out, and the present rules are not 
necessarily the last answer. 

Other featured speakers included 
Wilbur M. Bennett, assistant public 
relations director, Minnesota Mining & 
Mfg. Co.; James Crowley, Pennsylvania 
commissioner of boxing; and New 
Jersey congressman, James Wadding- 
ton, 
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“Plant-wide Projects” panel members 
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‘Recreation for Office Employees” panel 


Bill Prichard on employee associations 










Robert Crawford, Rec. Comm. 
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BUSINESS—meetings set pace for future growth 


In addition to the election of officers 
(see story on page 10) the board of 
directors and NIRA delegates worked 
through heavy agendas during the con- 
ference business meetings. 

A resolution was passed to amend 
the bylaws, effective Jan. 1, 1960, to 
the effect that national presidents will 
be eligible for re-election five years 
after the date of their previous election 
to the office of president. Heretofore, 
no NIRA member could two 
terms as president. 

New York City was selected as the 
for the 1962 NIRA Conference 
and Exhibit (following Detroit in °60 


serve 


site 


President Tom Croft announces election returns. 





and Chicago in °61). Selection of the 
hotel and the exact dates will be made 
Nov. lt, during the executive com- 
mittee meeting in Chicago. 

Special committees are to be ap- 
pointed to study NIRA participation in 
bowling and golf tournaments and to 
further develop existing NIRA national 
contests in rifle and pistol shooting and 
fishing. 

Acting on a series of proposals from 
the NIRA Travel Council, the board of 
directors restricted membership on the 
Travel Council to NIRA associate mem- 
bers. In the future, all applicants for 
Council membership must also have 





the recommendations of two \IRA 
company members and two Council 
members. 


The NIRA Travel committee was in. 
creased to include six company repre. 
sentatives, the NIRA president and 
executive secretary. Both the Council 
and the Committee will meet again in 
November at the British Colonial Hotel 
in Nassau. 

Martha Daniell, director of recrea- 
tion, Nationwide Insurance, Columbus, 
Ohio, was appointed senior director 
of Region II to fill the vacancy caused 
by the resignation of Wm. C. F. Zieg. 
enfus, Sun Oil Company. 


Region I delegates caucus prior to election of officers. 


EXHIBITS—present a treasure of products and services 


A record number of exhibitors, 
representing 10 recreation markets, 
bought out all 87 booths in the NIRA 
exhibit hall. 

Leading the list of exhibitors was 
the travel industry with 20 tour opera- 
tors, carriers and agents displaying 
their services. 

Athletic equipment was shown by 
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13. manufacturers and _ distributors. 
Other fields represented with the num- 


ber of exhibitors in parenthesis were 
as follows: automatic vending (9), non- 
profit promotional organizations and 
associations (8), arts and crafts (5), 
education and entertainment (5), ap- 
parel (3), rod and gun (3), gifts and 
awards (3) and miscellaneous (1). 


Representative exhibits (l-r): The MacGregor Company; Happiness Travel Service; and ABC Vending Corporation 


Products and services on display 
ranged from bocce balls to hot soup, 
do-it-yourself jewelry to a tennis ball 
pitching machine. 

Generous door prize donations by 
exhibitors made an important contti- 
bution to the general interest of the 
entire conference. 
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Generally rated as the outstanding 
feature of the entire conference, the 
tour of the du Pont Country Club and 
Sun Oil recreation area gave 500 dele- 
gates a first hand look at two of the 
nation’s most outstanding recreation 
facilities. 

Leaving the hotel shortly before noon 
on May 26, delegates boarded a river 
| cruiser for an excursion down the 
Delaware River to Wilmington. 

While on board, they witnessed a 
dog training demonstration conducted 
by the Pet Food Institute. The cruise 





lisplay 


soup, 
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ns by 
contri- 


of the 


Sun Oil Mixed Chorus 





Murray Dick and family hit the chow line during the cruise. 


was conducted through the courtesy 
of the National Association of Amuse- 
ment Parks, Pools and Beaches and the 
Pepsi-Cola Company. 

After arriving at Wilmington, dele- 
gates toured the extensive employee 
recreation facilities of the du Pont 
Country Club which include three 18- 
hole golf courses. A mixed doubles 
tennis exhibition starring Margaret 
Osbourne du Pont, former Wimbeldon 
champion, was also a part of the pro- 
gram. 

From Wilmington, the group trav- 





Aboard the river cruiser 


Dog training demonstration on ship 


TOURS—highlight use and purpose of recreation facilities 


eled by bus to Marcus Hook, Pa., site 
of the Sun Oil Company’s 64 acre 
employee park and new, $675,000 Sun 
Center recreation building. 

This modern, multi-purpose building 
was dedicated in April 1958. 

The trip to Sun Oil was timed dur- 
ing the late afternoon when employee 
activities were at their peak. The pro- 
gram also included a concert by the 
Sun Oil Mixed Chorus, banquet and a 
skeet shooting demonstration under 
lights at Sun Oil’s Mercury Gun club 
range. 






































WHAT’S THE 









BIG IDEA? 





imagination and resourcefulness 
are vitally important to the 
success of any 


“Old stuff” is no fun. It’s the 
fresh approach, the new wrinkle 


your program 


The big ideas which do the job best 
are reported each month in R/M. 


industrial 
recreation 
director. 


that make 





grow in 
popularity. 











In 
SOFTBALL 
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Leslie Named President 


Elect four vice presidents, eight new directors to NIRA 


Board. Davis and Starr appointed to executive posts 


As the last item of business at its 
18th Conference and Exhibit, NIRA 
delegates elected John H. Leslie as the 
Association’s 15th president and _se- 
lected eight members to the Board of 
Directors. 

As recreation director of Minnesota 
Mining & Manufacturing Co., St. Paul, 
Minn.., 1952, Leslie brings a 
solid background of recreation experi- 
ence to NIRA’s top office. 

A graduate of the Univ. of Minne- 
sota with B.S. and M.S. degrees in 
Physical Education and Recreation, 
Leslie served four years as the recrea- 
tion director for the City of St. Paul, 
and three years as Minnesota State 
Recreation Consultant. 

Prior to his election as president, 
had served NIRA as both a 
director and vice president. 

In addition to his NIRA activities, 
Leslie is a past president of the Minne- 
sota Recreation Association, past 
chairman of the Industrial Section of 
the American Recreation Society and 


since 


Leslie 


has served on the research committee 
of the National Recreation Association 
and the Recreation Section of the Gov- 
ernors Conference on Minnesota Re- 
serves. 

Assisting Leslie are four vice presi- 
dents, elected from the Board of 


Directors, with the following portfolios: 
Daniell 


Martha (Membership and 


Paper. 
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SENIOR DIRECTORS: (l-r, seated) H. S. Naish, Convair; 
Martha Daniell, Nationwide Insurance; A. Murray Dick, 
DOFASCO; and John Leslie, 3M. (Standing): Dean Money- 
maker, International Shoe; Oskar Frowein, Republic Avia- 
tion; Charles Haggerty, Ford; and C. E. Barnhart, St. Regis 


RECREATION MANAGEMENT, JULY 1959 


Services), Walter Dowswell (Meetings 
and Elections), Oskar Frowein (Publi- 
cations and Public Relations) and H. 
S. Naish (Finances and Legal Affairs). 
In addition to the eight senior di- 
rectors who are completing the last 
year of their two-year terms, the As- 
sociation elected eight new junior di- 
rectors, one from each region: 
Region I: Joe Minella, Executive 
Secretary, Kodak Park Athletic As- 
sociation, Rochester, N. Y. 
Region II: Earl Schreiber, Recreation 
Director, Timken Roller Bearing Co., 
Canton, Ohio. 
Region III: Walter Dowswell, Recrea- 
tional Director, Motorola, Inc., Chi- 
cago, Ill. 
Region IV: Summers Jarrett, Recrea- 
tion Director, The Chemstrand Corp., 
Pensacola, Fla. 
Region V: John Peters, Plant Man- 
ager, Western Machine Co., Milwau- 
kee, Wis. 
Region VI: Jim Bernard, Recreation 
Director, Temco Aircraft Corp., Dallas, 
Texas. 
Region VII: Newt West, Personnal 
Director, Helms Bakeries, Los Angeles, 
Calif. 
Region VIII: Jim Charrington, Rec- 
reation Director, Polymer Corp., Ltd., 
Sarnia, Ontario, Canada. 
President Leslie reappointed Frank 
Davis. Manager, Lockheed Employees 











JUNIOR DIRECTORS: (l-r, seated) Joe Minella, Kodak 
Park; Walter Dowswell, Motorola; John Peters, Western 
Machine; Newt West, 
Schreiber, Timken Roller Bearing; Summers Jarrett, Chem- 
strand; Jim Bernard, Temco Aircraft; and Jim Charrington, 
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NEWLY ELECTED President 
Leslie receives the gavel from 
President Tom Croft. 


John 
Past 





APPOINTED by President Leslie: Frank 
Davis (1), treasurer, and Gordon L. Starr, 
director of research. 

Club, Burbank, Calif., to 
his second term as the Association’s 
Treasurer. Davis has also served NIRA 
as vice president and director. 

As Director of Research and Educa- 
tion, Leslie appointed Gordon L, Starr, 
Assistant Professor of Recreation, Univ. 
of Minnesota. 

Starr, who is presently working on 
his doctor’s degree, is also the director 
of Minnesota’s student union, widely 
known throughout the country for its 
outstanding recreation program, 


Recreation 





Helms Bakeries. (Standing): Earl 


Polymer Corp., Ltd. 

































Frank Davis leads LERC to industry’s top recreation honor 

Frank Davis, (see photo at right) manager of Lockheed Employees Recreation 
Club, modestly accepts the Helms Industrial Recreation trophies on behalf of 
LERC’s volunteer commissioners and group leaders. 

The presentation was made by Newt West, personnel director, Helms Bakeries 
during the 18th annual NIRA Conference and Exhibit, May 27 in Philadelphia. 

The larger trophy will be rotated next year, but the other will be Frank’s 
well-deserved, permanent possession. Davis, with LERC for 18 years anda NIRA 
member for 17, has served the Association as vice president and director, and 
was just appointed to his second term as NIRA Treasurer. In addition, Davis 
has played an important role in the support of local and regional industrial 
recrealion organizations serving as a director of the Southern California Indus- 
trial Recreation Council. 





Self-sustaining, widely diversified program 





chosen for first NIRA achievement trophy 














and Clock club and more usual activi- 








ties as skin diving, model railroading, 











stamp collecting and dancing. 

The Lockheed Aircraft Corp., Bur- 
bank, Calif., has been selected as the 
first winner of the new Helms Athletic 
Foundation award honoring the most 
outstanding employee recreation pro- 


Yet, Lockheed’s vast program is en- 
tirely self-sustaining. All activities are 
sponsored by the Lockheed Employees 
Recreation Club, which derives its in- 
come from vending machine proceeds 





f., to ; ; 

tion’s | 2™ of the year. and rental of income properties do- 

NIRA Employing some 18,000 aircraft nated to the Club by Lockhéed. 
workers at its mammoth Southern Cali- LERC charges no membership dues 

aa fornia location, Lockheed has long and all employees, their families and 

Sea been a pacesetter in meeting the leisure- all retired employees are eligible to 

Univ. | time needs of its employees. participate in the program. 

Its amazingly diversified and well- Club activities run almost around 
me rounded employee program includes 32 the clock with schedules custom-tailored 
aia different hobby and craft clubs in ad- for day and night shift members. 
videly dition to well-developed programs in In addition to a full time staff of 
or jts | Ports, Women’s activities, youth train- eight, headed by LERC Manager. 


ing, music and travel. 

Almost 300 employees belong to 18 
Bible study groups, while others ride 
their hobbies in such specialized activi- 
ties as the Lockheed Mining and Pros- 
pecting club, the Pipe club, the Watch 


Frank Davis, Lockheed’s program is 
conducted by 81 elected employee rep- 
and 283 volunteer com- 
missioners and group leaders. 

The Club owns and operates a 15,000 
sq. ft. recreation building and five acre 


resentatives 











LUNCH-TIME activities such as horse- 
shoes are an all-important part of 
LERC’s well-rounded sports program. 


MODEL RAILROAD club, meeting in 
the LERC Building, is one of 32 club 


activities offered to employees. 












HELMS AWARD TO LOCKHEED 


park. However, activities overflow into 
school, city and county owned gyms. 
pools and golf courses. 

Specifically, the Helms Industrial 
Recreation Achievement Award is pre- 
sented to the company with NIRA 
membership considered to be the most 
outstanding in the furtherance of in- 
dustrial recreation during the year. 

Lockheed was selected from a field 
of nine finalists who were judged on 
six points: leadership, organization, 
financing, program, facilities and con- 
tributions to recreation. 

Eight nationally prominent sports 
and recreation leaders served as judges: 
Theodore P. Bank, president, Athletic 
Institute; Robert Cox, president, U. S. 
Junior Chamber of Commerce; Floyd 
R. Eastwood, associate dean of students, 
Los Angeles State College and _ first 
NIRA president; Tom Harmon, sports 
director KNX, CBS Radio; Sidney L. 
James, managing editor, SPORTS IL- 
LUSTRATED; Sam C. Monetta, presi- 
dent, National Sporting Goods Associa- 


tion; Rev. Bob Richards, director. 
Wheaties Sports Foundation; and 
Harry A. Stuhldreher, assistant to 


vice president, U. S. Steel. 


SPORTS CAR clubs, both for day and 
swing shifts, regularly conduct rallies 
and tours for auto fans. 
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NATIONAL PISTOL TEAM award is accepted for Douglas 
Aireraft by Ken Kellough (1), North American Aviation, 
Inc. Frank Daniel, NRA, makes the presentation. 


ZEPS, DOUGLAS 
TOP MARKSMEN 


First NIRA postal rifle and pistol contest 


draws industry shooters from coast to coast 


Goodyear Tire & Rubber’s Zeppelin Rifle team, Akron, 
Ohio, and Douglas Aircraft’s Long Beach (Calif.) Pistol 
team took top honors in NIRA’s first postal shooting 
matches which concluded May 1. 

The team champions also provided the individual win- 
ners with Joe Broderick, Goodyear, hitting 197 of 200 
shots to take the rifle title and Henry Biggs, Douglas 
scoring on 185 of 200 for the pistol championship. 

In all, a total of 404 employees participated in the team 
and individual rifle and pistol matches with entries ranging 
from Portland, Oregon to Sarnia, Ontario, Canada. 

Even the ladies took part with Ruth Fox and Ruth 
Patton forming the better half of the Region 1 rifle team 
champion, CIBA Pharmaceutical Products. The event 
was held in conjunction with the National Rifle Association. 


— 


NATIONAL RIFLE TEAM award is presented to Bid Ed- 
mund (1), director of recreation for Goodyear Tire & Rubber 
Co., by Frank Daniel, National Rifle Association secretary. 
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POSTAL RIFLE MATCH RESULTS 


INDIVIDUAL CHAMPIONS 


National Winners Score 
Joseph Broderick, Goodyear Tire & Rubber Co., Akron Ohio 197 
W. E. Summers, Goodyear Tire & Rubber Co., Akron, Ohio 195 
T. Y. Wu, Ford Motor Company, Ann Arbor, Mich. 195 
Jean Linton, Goodyear Tire & Rubber Co., Akron, Ohio 194 
Henry Woltman, Minnesota Mining & Mfg. Co., St. Paul, Minn. 192 
Kenneth Despard, Barber-Colman & Co., Rockford, Ill. 192 
W. R. Cox, Goodyear Tire & Rubber Co., Akron, Ohio 192 
Regional Winners 
1. Earl Lessenthien, CIBA Pharm. Prod., Summit, N. J. 181 
2. Robert Hixenbaugh, Goodyear Tire & Rubber Co., Akron, Ohio 190 
3. J. M. Wilson, Guide Lamp Div., Anderson, Ind. 187 
Alexander Smith, Ford Motor Co., Dearborn, Mich. 187 
4. Edward Colley, West Point Mfg. Co., Langdale, Ala. 180 
5. George Rayman, Minneapolis Gas Co., Minneapolis, Minn. 189 
7. Steve Dymesich, Aerojet General Corp., Sacramento, Calif. 175 
8. Len Clements, Dominion Foundries & Steel, Hamilton, Ont. 186 


TEAM CHAMPIONS 
National Winners 


Zeppelin Rifle Club #1, Goodyear Tire & Rubber, Akron, Ohio 770 
Ford Motor Company #1, Lincoln Park, Mich. 748 
Minnesota Mining & Mfg. Co. #1, Wilernie, Minn. 747 
Barber-Colman Ass‘n Rifle & Pistol Club, Rockford, Ill. 735 
Regional Winners 

1. CIBA Rifle Club, CIBA Pharm. Products, Madison, N. J. 684 
2. Zeppelin Rifle Club #2, Goodyear Tire & Rubber, Akron, Ohio 731 
3. Ford Motor Company #2, Wyandotte, Mich. 718 
4. West Point Mfg. Co., West Point, Ga. 695 
5. Hyster Rifle & Pistol Club #1, Hyster Co., Portland, Ore. 711 
8. Dominion Foundries & Steel Ltd., Hamilton, Ont., Canada 650 


POSTAL PISTOL MATCH RESULTS 


INDIVIDUAL CHAMPIONS 
National Winners 


Henry Biggs, Douglas Aircraft, Inc., Long Beach, Calif. 190 
Henry Woltman, Minnesota Mining & Mfg., St. Paul, Minn. 184 
George Rice, Guide Lamp Div. of GMC, Anderson, Ind. 183 
Norman Goelzer, Ford Motor Company, Dearborn, Michigan 181 
Monrad Thorson, Ford Motor Company, Dearborn, Michigan 180 
Regional Winners 

1. Bernard Schoen, Delco Appliance Div., Rochester, N. Y. 177 
2. K. S. Cook, North American Aviation, Columbus, Ohio 176 
3. Ed Hill, Delco-Remy, Anderson, Ind. 177 
4. Earl Ruckieschel, Eastman Kodak Processing, Atlanta, Ga. 164 
5. Stanley Kziewientkoski, Hyster Co., Portland, Ore. 171 
6. W. L. Patrick, Jr., Convair, Fort Worth, Texas 164 
7. H. A. Drake, Jr., Douglas Aircraft, Long Beach, Calif. 172 
8. H. Warner, Polymer Corp., Ltd., Sarnia, Ont., Canada 144 


TEAM CHAMPIONS 
National Winners 


Douglas Aircraft Long Beach Pistol Club #1, Calif. 706 
Delco Pistol Team, Delco Appliance Div., Rochester, N. Y. 683 
Regional Winners 

1. G. E. Rifle & Pistol Club, General Elec. Co., Salem, Mass. 613 
2. North American Aviation, Inc., Columbus, Ohio 659 
3. Ford Motor Company #1, Wyandotte, Mich. 652 
4. Kodak Processing Laboratories #1, Atlanta, Ga. 569 
5. Hyster Rifle & Pistol Club +1, Hyster Co., Portland, Ore. 648 





GOODYEAR ZEPPELINS, national NIRA rifle champions, 
(l-r) Robert Hixenbaugh, Robert Taylor, Joseph Broderick 
and W. E. Summers. Broderick won individual rifle title. 
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IN ONE EASY STEP 


Introduce American Express’ 

















new, low-cost group vacation “ANNUAL GROUP 
plan. No more yawning . . . VACATION PLAN 
woolgathering .. . water cooler . 


cliquing . . . or daydreaming. 
In an instant every single 
member of your staff is trans- 
formed into an efficiency expert 
—happy and enthusiastic in 
the anticipation of two or three 
wonder-working weeks in 


I 





Hawaii...the Caribbean... =: -—— 
Europe . . . Mexico. . . and | Fettreon— 
dozens of other delectable 

places. Each tour is priced Learn how the new 


easily within the financial means AMERICAN EXPRESS EMPLOYEE GROUP VACATION PLAN 
of every employee ...and 















’ can benefit your organization. 
arranged by the world’s finest, 


most complete travel service. 


MAIL THE COUPON TODAY! 


MERICAN EXPRESS TRAVEL SERVICE 


65 Broadway, New York 6,N. Y. « Whitehall 4-2000 
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TRAVEL 






TC) | would like more information regarding personnel vacations. 


PLEASE CHECK 


[_] Please have a representative call. 
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PROTECT YOUR TRAVEL FUNDS WITH AMERICAN EXPRESS TRAVELERS CHEQUES — sPenDAsie EVERYWHERE 
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YOUTH PROGRAMS GAIN 

As in other sports, youth shooting 
programs have caught on in a big way, 
Presently, NRA Junior Clubs for shoot- 
ers under 19 years of age number 
more than 4,000. Safety-wise these pro- 
grams have a record unmatched by 
any other sport. In 30 years of the 
NRA junior program not more than 
four minor accidents have been re. 
ported from the 314 million youngsters 
trained. 

A unique appeal of youth shooting 
programs is that father and son can 
share the experience together. At left, 
father coaches son in the use of the 
shotgun. Similarly, several industrial 
gun clubs sponsor instruction — for 
juniors to qualify them for a hunter’s 
safety certificate, a requirement in 
some states before persons under 16 
can purchase hunting licenses. Father 
and son, even mother and daughter, 
teams are becoming very popular. 


THE CASE FOR SHOOTING 


If you need any, there are plenty of reasons to support 


sponsoring and conducting industrial shooting activities 


To early Americans, ability to shoot 
was a life and death matter. Almost 
every able-bodied man was an expert 
with a rifle. 

Yet, today, shooting claims four 
limes as many enthusiasts than the 
U. S. had citizens at the end of the 
18th century. 

More than 15 million people find 
fun and relaxation in rifle, shotgun 
and pistol shooting. 

It ranks as the 12th most popular 
recreation activity in industry with 


more than 34 percent of industry 
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sponsoring some form of shooting pro- 
gram. In fact, 15 per cent of 264 NIRA 
member companies responding to a 
recent survey operate their own out- 
door shooting facilities. Industrial 
shooting activities have increased al- 
most 31 per cent in the last eight 
years. 

Why the popularity? Few activities 
offer an equal share of fun to all em- 
ployees. In a shooting program, a 90 


lb. secretary can achieve just as much, 
and compete on the same basis as the 
burly production worker. An elderly 
























employee, long past his athletic prime, 
can be the best rifle shot in the plant. 

It is a sport in which the handi- 
capped can compete right along with 
the physically able. 

Industrial gun clubs are usually 
operated on a_ self-sustaining basis, 
even when they construct their own 
facilities. Unlike most other recreation 
activities, shooting clubs have a built-in 
source of income: sales of ammunition 
to members. 

Generally, the club’s treasurer will 
purchase ammunition wholesale from a 
sporting goods or hardware jobber. 
He then marks up the stock 10 per 
cent for resale to members. The pro- 
ceeds go to the club treasury, but 
members are still able to buy ammuni- 
tion at a considerable savings under 
regular retail prices. 

Range construction can be accom- 
plished within the club’s budget with- 
out raising membership dues or asking 
management for financial aid. 

A sheet of steel, a couple of boards 
and a few yards of sand in a room 60 
to 75 feet long will put an indoor 
range in any building. (See Jan. °59, 


AERIAL VIEW of the Middletown, Ohio, 
Sportsman’s Club, home of the Armco 
Industrial Trap Shoot. For details on this 
year’s meet see page 17. 
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R/M. page 12, “You Can Build an 
Indoor Range.”) 

Land requirements for skeet and 
trap fields are not prohibitive. Neither 
are installations costs, Trap fields can 
be equipped for as little as $500., and 
your club can install a skeet layout 
for as little as $1,000. 

If room or the opportunity to build 
your own facilities is not readily avail- 
able, arrangements may easily be made 
with local gun clubs for use of their 
facilities. 

However, the investment in your own 
facilities pays big dividends both in 
maintaining and increasing active par- 
ticipation and in assuring a full share 
of shooting enjoyment the year around. 

With their combined resources, an 
organized group can provide better 
shooting facilities, give instruction to 
new members, conduct active pro- 
grams and do all the other things pos- 
sible for any group with a common 
interest, 

Almost any company, regardless of 
size, has a nucleus of sharpshooters 
who could find more enjoyment by 
banding together. In forming a shoot- 
ing club, a big send-off in the right 
direction can be assured by writing 
to the National Rifle Association of 
America, 1600 Rhode Island Ave., N. 
W., Washington 6, D. C. 

In some localities, the Sportsmen’s 
Service Bureau, 250 E. 43rd St., New 
York 17, N. Y. will send a field man 
to your office to assist you in planning 
a successful shooting program. 

Both of these non-profit organiza- 
tions stock literature and other ma- 
terials covering every aspect of shooting 
activity. 





DISTINCTIVE on their tweed hunting 
jackets, members of Bausch & Lomb’s 


Baleo Rod and Gun Club sport new 
club buttons. 


In organizing a group of shooters 
it is necessary to concentrate on the 
following essential requirements: 

1. Make sure the group includes all 
the shooting enthusiasts in the com- 
pany. The greatest amout of pleasure 
is derived from shooting activities if 
they are shared with other companions. 

2. Interest at least one of the more 
experienced shooters in the company 
in joining the club. This is especially 
important for shooting groups com- 
posed primarily of novices. 

3. Find a suitable place to install 
a range or arrange for the use of fa- 
cilities belonging to an_ established 
shooting club. A wealth of information 
on this subject is available from the 
NRA. 

1. Plan to use a handicap system. 
In any industrial activity there is 
bound to be a great variance in abili- 


















HOW CAN he miss? Left eye patch 
blocks out target but doesn’t obscure 
vision. Iris piece on right eye controls 
light for better firing. 


ties and skills. With handicaps, the 
poorer shooters have a chance to be 
on the winning team and their interest 
will be sustained. 

5. Organize various types of shoot- 
ing matches. Direct 
shoulder competition with other shoot- 
ers will 


shoulder-to- 


provide the incentive to 
improve shooting ability and stimulate 
interest in the club’s program. 

6. Make a point of safety rules. 
This should be stressed to all mem- 
bers. The cardinal rule of gun safety 
is to treat every gun with the respect 
due a loaded gun. 

7. If the group includes ten or more 
shooters, it would be well to organize 
the club on a formal basis. The details 
of operating a range and running 
events can best be handled by dele- 
gating authority and responsibility to 
certain club members. 





Handicapping by average, not distance, solved problem 


As any shooter knows, the standard system of handi- 
capping a trapshoot is by distance. However, at the layout 
used by the Minneapolis Gas Company, this was impossible. 
The terrain (see photo at right) wouldn’t permit it. 

With the skill of its shooters ranging widely, some ar- 
rangement was necessary to prevent a walk-away. 

After a period of experimentation, the following system 
was devised. First, total the five team member averages 
to compute the team average. With each team member 
firing at 25 targets, the most targets a team could break 
would be 125. Thus 125 is “scratch. 
then figured by taking .667 of the difference between the 
team average and 125. This handicap is then added to the 
number of targets actually broken to compute team scores. 

The handicap applies only to teams, not individuals. 
New handicaps are computed after each meet. With this 
system, the closeness of the race kept interest high. 


° The handicap is 





RECREATION 
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Shooter’s Shopper 


Significant new product developments plus informative program materials 
make a substantial contribution to the enjoyment of all shooting sports. WINCHESTER 
The product improvements introduced this year by the arms and ammunition Meson 
industry, and described here, have already created widespread discussion in 
gun clubs throughout the country. The three booklets offer valuable information 
for starting a new shooting program or for adding greater interest to established 

shooting activities. 


===) OLIN MATHIESON 
CHEMICAL CORPORATION 





“Gun Club Guide,” excellent 32-page 
booklet covers organizational details includ- 
ing sample club constitution, skeet and trap 
field layouts, special shooting events. Copies 
available from Winchester-Western, Hart- 
ford, Conn. 


New gas-operated autoloading shotgun, a highly dependable, 
popularly priced, general purpose field gun, has been introduced by 
Remington Arms. The Model 878 “Automaster” features rapid 
loading, fast pointing qualities, precision construction and less re- 
coil. Available ‘in 12 gauge, price: $109.95. 


Mossberg Model 400 “Palamino” is a 
modern version of the glamorous Western 
rifle. This new .22 cal. rifle features hammer- 
less lever-action. A 20-shot repeater with 
tubular magazine, the Model 400 is cham- 
bered for short, long and long rifle car- 
tridges. Easily removable side piece provides 
fast access to all parts. Retail price: $68.88. 





New 22 cartridge, now in production by 
Winchester-Western, fills the void between 
conventional 22 rimfires and centerfire car- 
tridges, giving the sportsman an inexpensive 
intermediate range cartridge. The new 22 
Winchester Magnum Rimfire offers the rifle 
shooter an effective combination for rabbit 
and squirrel hunting, and mid-range varmint 
shooting. The handgun enthusiast will find 
longer range, flatter trajectory and greater 
knockdown power than with standard 22 
rimfires or many centerfire cartridges. Com- 
mercial rifles and pistols are being cham- 
bered for the new round. 





“Shotgun Sports,” a 24-page booklet cov- 
ering all phases of clay target sports from 
hand traps to formal skeet and trapshooting “Gun Racks and Cabinets,” by Dave 
competition. Numerous illustrations provide Fisher provides complete patterns for build- 
excellent tips on improving scores. Reason- ing six different racks and cabinets plus 


ably large quantities free upon request to tips on wood finishing. Write Ithaca Gun 
the gee Pte Bureau, 250 E. 43rd Company, Inc., Ithaca, N. Y. Special 50¢ 
, New York 17, N. Y. 





rate per copy to R/M readers. 


New Remington “Nylon 66” autoloading 
22 rifle combines structural nylon with steel 
to produce a highly effective sporting gun 
with extreme durability, Since all moving 
parts bear against nylon, no lubrication— 
aside from protective oiling—is necessary. 
Weighs only 4 lbs., won't fade, warp, chip 
or peel. Gives excellent target performance. 


Price: $49.95. 
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PUMRECREATIN ROUNDUP 


Armco Trap Shoot 


The 10th annual Armco Industrial 
Invitational Trap Shoot will get under- 
way Sunday, Sept. 6, at the Middle- 
town Sportsmen’s Club, Middletown, 
Ohio. 

Sponsored by the Armco Steel Cor- 
poration Gun Club, the meet is open 
to any industrial company with each 
firm permitted to enter as many teams 
as it desires so long as the shooters are 
bona fide employees. 

A five-man team event, each man 
will shoot at 50 birds, the first 25 from 
the 16 yard line, and the second 25 
from a distance set by an established 
handicap scale. 

Last year, Armco’s #1 team won 
out over a field of 61 teams smashing 
233 out of a possible 250 targets. It 
was Armco’s first championship in 
their own meet since 1954. 

Bruce Spaulding of Winchester- 
Western successfully defended his in- 
dividual championship, missing on only 
one of 25 shots. 

Companies desiring to enter this 
year's event should supply the follow- 
ing information to Clarence Abell, di- 
rector of activities, Armco Steel Cor- 
poration, Middletown, Ohio, 
than Aug. 31: 

1. Name and address of company. 

2. Full names of five shooters con- 

stituting the team, team captain and 

alternates. 

3. $10 entry fee. Make checks pay- 

able to The Armco Association Ac- 

tivities. 

The entire entry fee will cover 
awards for the top four teams and 
four high individuals plus individual 
trophies for members of the leading 
four teams. 


no later 


Entrants must furnish their own 


shells, 
targets will be available at the club 
at general prevailing prices. 


Mid-West Golf Tourney 


The 14th installment of industry’s 
biggest tournament, the Mid-West In- 
dustrial Golf Championships, will be 
staged Aug. 15 and 16, on the Purdue 


University Golf Course in Lafayette, 
Ind. 
For the second year, the 36-hole 


tournament will be run in three divi- 
sions for teams and individuals. 

The top three teams in each division 
will receive trophies with the rotating 
W. W. Sebald award going to the Divi- 
sion | winner. 

Individuals will also be assigned to 
divisions, but any golfer may play in a 
lower average flight if he so chooses. 

The six low scorers in each division 
will select their awards from a terrific 
jackpot of prizes which will include 
Polaroid-Land cameras, transistor ra- 
dios, portable barbeque grills, Gruen 
watches, 50-piece stainless steel flat- 
ware sets, and two-suiter suitcases. 

Any industrial company is eligible 
to enter providing all players are bona 
fide employees. No company can enter 
more than two teams from any one 
city. 

The $20. entry fee per team covers 
trophies, printing and additional per- 


; ; | 
sonnel with each company paying their 


own expenses for travel, room and 
board, green fees ($2.50 per round) 


and cart and caddy fees. Additional 
information will be forwarded upon 
receipt of the entry form printed 


below. 


however, ammunition and clay | 





OFFICIAL ENTRY FORM 


14th Annual Mid-West Industrial Golf Championships 
Purdue University Golf Course, Lafayette, Ind. 
August 15 and 16, 1959 


Company Name 


Golf Chairman___ ee 


_ City. 
_ Phone: Office 


State r 


Home 


Names of Players and Individual Averages (Full names please) 


I. 
3. 


2. 
4.. 


Teams Average Score for 18 Holes 
DEADLINE: AUGUST 3. SEND COMPLETED ENTRY FORM TO: 


Ray O. Detrick, Executive Secretary 
Mid-West Industrial Golf Tournament 
Goodyear Tire & Rubber Co., Akron 16, Ohio 
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WANCOCK 


REG. U.S. PAT. OFF. 


PARKMASTER 


PRACTICAL 
STOVE for 
ROADSIDE 

PARKS and PICNIC AREAS 


YOU'LL LIKE: PATRONS LIKE: 


@ Low Installation Cost @ Large 15” x 22” Actu- 
@ Easy Removal of al Cooking Surface 


Body for Storage @ Positive Draft Control 
@ Padlocks to Post @ Wide Utensil Shelves 


@ Quick Ash Removal 
from Either End @ Swivel Mounted Body 


Send for complete specifications and prices 
HANCOCK IRON WORKS 
60 W. Pike Street, Pontiac, Michigan 











SPECIALISTS IN PLANNING 
Recreation Areas and Facilities 
for Industry 
THE CHARLES M. GRAVES ORGANIZATION 


1275 Spring St. N.W., Atlanta 9, Ga. 
Without obligation we shall be 
glad to explain our services. 
Your inquiries invited. 














CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





ATHLETIC APPAREL 





Team and Industrial Patches Made to Order. 
Send rough sketch, quantity, size and colors 
for prices. T-Shirts—Sweat Shirts—Jackets, 
etc. Request complete catalog on company 
stationery 


THE FELT CRAFTERS, Plaistow 12, N. H. 





POSITIONS WANTED 





Asst rec dir for large firm, 2 yrs experience 
in all phases of company program from tours, 
league scheduling, award dinners, purchasing, 
vending. Age 32, married, two children. 
CP16—RECREATION MANAGEMENT 





College grad, with master’s in community 
organization and 20-plus years experience in 
community center and social work seeks posi- 


| tion in industrial recreation. Top references. 
| 







CP17—RECREATION MANAGEMENT 
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Kentucky take, Paite, Tenn. 
\ 


\ 
2nd annual 


NIRA Fish-A-Rama 


NIRA 
FISH-A-RAMA 


for 
industry 


TO 





Be on the lookout for the handsome 
folder pictured above. It contains the 
official rules and entry blank order 
form for the second annual NIRA 
Fish-A-Rama for business and industry. 

Enclosed with the forthcoming July 
issue of the NIRA News Bulletin and 
Idea Clinic, the folder explains in de- 
tail the specifics of this year’s event. 

To be conducted in two divisions, 
a postal contest and the national finals, 
the Fish-A-Rama has been designed to 
help — industrial 
stimulate 


directors 
their own com- 


recreation 
activity in 


ENTRY RULES 
MAILED 


MEMBERS 


pany fishing programs without increas- 
ing costs or adding to the administrative 
load of the recreation department. The 
contests will fit in with any established 
program. 

The postal contest will be held in 
eight classifications with national win- 
ners named for the best catches of 
trout, bass, walleye, muskie, northern 
pike, salmon, pan fish and an open 
category for all salt water fish. 

To enter, employees merely complete 
the official entry form with the re- 
quired information on the fish caught. 




















Leathercraft. 






P. O. BOX 791PJ 
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Write today for complete details and FREE 100 
page catalog of exclusive Leathercraft Kits, low cost 
supplies and instruction aids. 


Write Today For Details and 
FREE CATALOG 


TANDY LEATHER CoO. 


RECREATION MANAGEMENT, JULY 1959 


FORT WORTH, TEXAS 


LEATHERCRAFT 
INSTRUCTION 


MOVIES and 


DEMONSTRATION 
ENTERTAINING » INFORMATIVE 


Entertaining, informative 16 mm sound and color 
movies on the popular fast growing hobby of Leather- 
craft, available for your group day or evening. 

96 Tandy Store Managers from coast to coast offer 
quick service, capable demonstration and intelligent 
handling of your indoor recreation problems. 

Let us help you round out your recreation program 
with one of America’s fastest growing hobbies, 








The entry fee is a nominal $] 
individual. 


The national finals will again be 


per 


held at Paris Landing State Park, 
Tenn., on the shores of Kentucky Lake, 
Oct. 9-10. 


The total catch of each contestant 
will be judged by a point system on 
the basis of weight and length of fish 
caught regardless of species. 

These points will then be added to 
the scores compiled in a casting contest 
to determine industry’s Grand National 
Fishing Champion. 

Entrants in the national finals will be 
furnished with a boat and motor, ex- 
perienced guide, Tennessee fishing li- 
cense, welcome fish fry and the awards 
banquet as part of their $25 entrance 
fee. 

National championship trophies will 
be presented to the winners of each of 
the eight specie classifications in the 
postal division and to the winner of 
the national finals. 

A jackpot of merchandise prizes will 
also be awarded in both divisions of 
the NIRA contest. 

Deadline for submitting entries in 
either contest is Sept. 15, but prepara- 
tions to enter and publicity to stimu- 
late interest should begin now. 










). Superior Design, 
» Construction and 
PERFORMANCE 


far greater 
strength and 
SAFETY! 


/ERICAN 
ip 


PLAYGROUND 
AND SWIMMING 
POOL EQUIPMENT 


The wise choice of experienced 
buyers for nearly half a century. 


WRITE FOR LITERATURE 
eX... 


AMERICAN 


PLAYGROUND DEVICE CO. 











ANDERSON, INDIANA, U.S.A. 


O'S LARGEST MANUFACTURERS 


PICNK 


OF FINE 
PLAYGROUND 
} L AND’ DRESSING ROOM € 


SWIMMING 


QUIPMENT 
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How to Catch 
FISHERMEN 





to stimulate participation in your company program 


ENTER 


2nd annual NIRA FISH-A-RAMA 


open in 
two divisions 


(enter either 
one or both) 


® Postal Contest 

As an added attraction to your company fishing program, 
enter the best catches made during the year by your em- 
ployees. National Fishing Champions of Industry will be 
named in each of eight species: Trout, Bass, Muskie, North- 
ern Pike, Salmon, Pan Fish, Walleye and salt water fish. 
Entry fee, $1.00 per individual. Write NIRA for official 
entry form. Deadline: Sept. 15. 


®@ National Finals 

The best prize you can give your company fishing cham- 
pion—send him to the National Finals of the NIRA Fish- 
A-Rama held on Kentucky Lake near Paris, Tenn., Oct. 
9-10. Here, your representative will vie for national honors 
against employees from companies throughout the U. 5. 
and Canada. Entry fee of $25.00 includes boat, motor, ex- 
perienced guide, Tennessee license, welcome fish fry and 
entertainment and the awards banquet. Special room rates 
have been arranged in the beautiful Paris Landing State 
Park Inn. Fisherman with highest total points based on 
weight and length of fish caught plus casting contest wins. 





Pee 


Entry deadline: Sept. 15. 


Eligibility: Any employee of a NIRA member company 
is eligible to enter either the Postal Contest or the National 
Finals. 

Entries: Official Fish-A-Rama entry forms may be ob- 
tained from the National Industrial Recreation Association. 
Completed entries for either contest must be returned to 
NIRA, postmarked no later than Sept. 15. 

Awards: Postal contest winners in each of the eight spe- 
cies will be awarded National Championship Trophies. All 
entrants will be eligible to win a jackpot of outstanding 
fishing and boating merchandise prizes. Winner of the 
National Finals will be awarded the handsome Grand Na- 
tional Championship Trophy. Additional trophies will be 
presented to runners-up and all finalists will receive mer- 
chandise prizes. 


Benefits to YOU: The NIRA Fish-A-Rama is conducted 
to help you stimulate participation in your company pro- 
gram. whether it’s a one day outing or a season-long con- 
test. Publicize your program by announcing that the best 
catches in each specie will be entered in the NIRA Fish- 
A-Rama Postal Contest. National winners will receive hand- 
some trophies and outstanding prizes. Then give your 
champion fishermen the best award possible. Send them 
to the NIRA Fish-A-Rama National Finals on Kentucky 
Lake near Paris, Tenn. Here, they will fish in a resort at- 
mosphere with a top guide on a nationally acclaimed fisher- 
man’s paradise. Entry fees are nominal, $1.00 per indi- 
vidual in the postal contest, $25.00 for the National Finals. 


Write NIRA for entry forms. 


NIRA 203 N. Wabash Ave., Chicago 1, Ilinois 








4 exciting sports in 1 


mt ) 
nF Ls 
Skeet Shooting Rifle Shooting 


There’s sport for every season... every age group 
when your recreation program includes shooting. 
A traditional American favorite, shooting is one 
of the nation’s most popular leisure-time activi- 
ties—with about 20 million enthusiasts today! 
You probably have many shooters in your 
plant ...can build your program around any or 
all of four different kinds of shooting— 

TRAP AND SKEET—fast-moving shotgun sports 
with a nation-wide following. ‘‘Powdering”’ tar- 
gets is a thrilling test of coordination and timing 
—fun to shoot, exciting to watch. 
RIFLE—enjoyed on both indoor and outdoor 
ranges. Competition: intramural, with neighbor- 
ing teams, and through postal and telegraphic 


FREE All the information you need to start a successful shooting program. 





f = 


Revolver Shooting Hand Trap Shooting 


matches. Match your team against teams at your 
company’s other plants! 

REVOLVER— one of America’s favorite forms of 
competitive shooting—on easily constructed 
ranges, indoor or outdoor—a wide variety of in- 
teresting events. 

HAND TRAP SHOOTING — excellent practice for 
the shotgun hunter. Targets can be thrown high, 
low, fast or slow—a real test of shooting skill, 
and fun besides! 

You can start a shooting program on as modest 
or as large a scale as you wish. Remington has 
helped many successful industrial gun clubs— 
will send full information. Just check items you’d 
like and mail the coupon. 


CLIP AND MAIL TODAY 


He nae eae ee Te 


Send me, without obligation, the information | have checked below. Address: Shooting Promotion Section, Dept RM-5. 
Remington Arms Company, Inc., Bridgeport 2, Conn. 


[] RIFLE—Product catalog and literature on rifle shooting. 


SHOTGUN—Product catalog and literature on gun-club 
operation. 


REVOLVER—Product catalog and literature on revolver 


shooting. 


[] TARGET THROWER — Descriptive folder on target thrower 
and targets. 


Name _— 


Address 








Title ___ City 








Company State — 


Remington 


Reg. U.S. Pat. Off. 





- 











